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Avant de télécharger vos images dans Mailchimp, consultez nos recommandations pour assurer le meilleur rendu possible. Nos recommandations sont formulées selon le type de bloc de contenu que vous utilisez dans votre campagne emailing ou sur votre page de renvoi. Cet article vous propose de découvrir nos recommandations concernant les
images présentes dans les blocs de contenu Image, Carte-image et Image + texte. Voici quelques conseils d'ordre général concernant vos images. Format Lorsque vous enregistrez une image, utilisez les formats PNG, JPG ou GIF. Vous pouvez utiliser le format PNG si vous souhaitez conserver la transparence. Mode ou profil de couleur Les couleurs
utilisées en ligne étant différentes de celles utilisées en impression, veillez a définir correctement les couleurs de vos images. Les images Internet doivent étre enregistrées avec le profil ou le mode de couleur RVB. Le mode CM]N, que les concepteurs utilisent en impression, n'est pas tres précis en ligne et peut parfois casser votre image intégrée.
Texte de remplacement Il est conseillé d'ajouter un texte de remplacement a vos images. Le texte de remplacement favorise 1'accessibilité et s'avére extrémement utile pour les visiteurs qui ne parviennent pas a télécharger vos images. Il contribue également & l'optimisation de vos pages de destination pour les moteurs de recherche. Ecrans haute
définition De nombreux smartphones, tablettes et ordinateurs portables disposent d'écrans haute définition, comme 1'écran Retina, qui offrent un ratio plus élevé de pixels par pouce. Par conséquent, 1'affichage de certaines images peut étre flou sur ces écrans. Pour assurer un affichage net de vos images sur ces écrans, vous pouvez utiliser une photo
d'une résolution supérieure dans un bloc de contenu Image et restreindre ses dimensions. Taille de fichier Il est préférable d'éviter des images trop grandes, tant en taille de fichier qu'en dimensions en pixels. Nous recommandons une taille de fichier maximale de 1 Mo par image. La valeur de 72 DPI suffit généralement pour le Web, mais elle n'est
pas obligatoire. Nous ne recommandons pas le téléchargement d'images qui sont nettement plus grandes que votre zone de contenu ou votre modeéle. Taille de 1'image Les e-mails et les pages de destination comportent des restrictions quant a la largeur des images. Bien que Mailchimp essaie de redimensionner automatiquement les images en
fonction de 1'e-mail, les images tres volumineuses peuvent provoquer le ralentissement du chargement ou empécher vos e-mails de s'afficher en entier. Les sections suivantes recommandent les largeurs d'image les mieux adaptées a une section. Les modeles d'e-mail Mailchimp comportent une largeur de 600 pixels, qui est donc la largeur maximale
recommandée pour vos images. La taille d'image recommandée varie selon le nombre de colonnes présentes dans votre modéle d'e-mail. ColonnesLargeur recommandée de l'image Images de section pleine largeur564 px Images de section 2 colonnes264 px Images de section 3 colonnes164 px Les dimensions peuvent également varier selon le type de
bloc de contenu que vous utilisez. Voici nos recommandations concernant la taille des images présentes dans les blocs de contenu Image, Image Card (Carte-image), Image + Text (Image + texte) et Image Group (Groupe d'images) de votre campagne par e-mail. Content Block Settings (Parametres du bloc de contenu)Largeur recommandée de l'image
Marge définie bord a bord564 px Content Block Settings (Parametres du bloc de contenu)Largeur recommandée de 1'image Marges définies bord a bord564 px Marges non définies bord a bord528 px Image + texte Content Block Settings (Parametres du bloc de contenu)Largeur recommandée de 1'image Alignement gauche ou droite, largeur de
légende 1/3352 px Alignement gauche ou droite, largeur de légende 1/2264 px Alignement gauche ou droite, largeur de légende 2/3176 px Alignement gauche ou droite, largeur de légende 3/4132 px Si vous ajoutez des blocs Image Group (Groupe d'images) a une section qui comporte plusieurs colonnes, les images de petite taille doivent étre
suffisamment claires pour que vos destinataires puissent les consulter. Content Block Settings (Parameétres du bloc de contenu)Largeur recommandée de l'image Images pleine largeur564 px Images de section 2 colonnes264 px Les landing pages Mailchimp proposant plusieurs largeurs disponibles, la taille idéale de votre image dépend de la largeur
que vous choisissez. Avant de télécharger vos images dans Mailchimp, ajustez leur taille afin d'éliminer les pixels inutiles. Si vous définissez la largeur de votre landing page sur 100 %, les images peuvent s'afficher différemment selon la résolution de 1'écran des visiteurs de votre landing page. Dans ce cas, nous vous recommandons d'utiliser des
images plus grandes. Il est a noter, cependant, que les images de taille supérieure peuvent ralentir votre landing page. Voici nos recommandations concernant la taille des images présentes dans les blocs de contenu Image, Carte-image, Image + texte et Groupe d'images de votre landing page. Largeur de pageLargeur recommandée de l'image

780 px564 px 960 px924 px 1 224 px924 px 1 332 px1 188 px Largeur de pageContent Block Settings (Parametres du bloc de contenu)Largeur recommandée de 1'image 780 pxMarges définies bord a bord744 px 780 pxMarges non définies bord a bord708 px 960 pxMarge définie bord a bord924 px 960 pxMarges non définies bord a bord888 px

1 224 pxMarges définies bord a bord924 px 1 224 pxMarges non définies bord a bord888 px 1 332 pxMarges définies bord a bord1 188 px 1 332 pxMarges non définies bord a bord1 152 px Image + texte Largeur de pageContent Block Settings (Parameétres du bloc de contenu)Largeur recommandée de 1'image 780 pxAlignement gauche ou droite,
largeur de 1égende 1/3515 px 780 pxAlignement gauche ou droite, largeur de légende 1/2363 px 780 pxAlignement gauche ou droite, largeur de légende 2/3211 px 780 pxAlignement gauche ou droite, largeur de légende 3/4173 px 960 pxAlignement gauche ou droite, largeur de l1égende 1/3642 px 960 pxAlignement gauche ou droite, largeur de
légende 1/2453 px 960 pxAlignement gauche ou droite, largeur de légende 2/3265 px 960 pxAlignement gauche ou droite, largeur de légende 3/4218 px 1 224 pxAlignement gauche ou droite, largeur de légende 1/3642 px 1 224 pxAlignement gauche ou droite, largeur de légende 1/2453 px 1 224 pxAlignement gauche ou droite, largeur de légende
2/3265 px 1 224 pxAlignement gauche ou droite, largeur de légende 3/4218 px 1 332 pxAlignement gauche ou droite, largeur de légende 1/3827 px 1 332 pxAlignement gauche ou droite, largeur de 1égende 1/2585 px 1 332 pxAlignement gauche ou droite, largeur de légende 2/3344 px 1 332 pxAlignement gauche ou droite, largeur de 1égende

3/4284 px Largeur de pageContent Block Settings (Parameétres du bloc de contenu)Largeur recommandée de l'image 780 pxImages pleine largeur744 px 780 pxImages de section 2 colonnes363 px 960 pxImages pleine largeur924 px 960 pxImages de section 2 colonnes453 px 1 224 pxImages pleine largeur924 px 1 224 pxImages de section

2 colonnes453 px 1 332 pxImages pleine largeurl 188 px 1 332 pxImages de section 2 colonnes585 px Ajuster la largeur de landing page Pour ajuster la largeur de votre landing page, procédez comme suit. Cliquez sur Campaigns (Campagnes). Cliquez sur All campaigns (Toutes les Campagnes). Si vous disposez de plusieurs audiences, cliquez sur le
menu déroulant Current audience (Audience actuelle) et sélectionnez celle qui est associée a votre page de destination. Cliquez sur I'ébauche de landing page sur laquelle vous souhaitez travailler. Cliquez sur l'onglet Style. Cliquez sur Page. Dans la section Page Container Style (Style de la page), sélectionnez la largeur. Cliquez surSave (Enregistrer).
Les images d'arriere-plan de taille supérieure auront une apparence plus nette sur les grands écrans. Il est conseillé toutefois d'utiliser des images d'une largeur comprise entre 1500 et 2500 pixels. La hauteur recommandée des images dépend du volume de contenu présent sur votre page de renvoi. Il est a noter, cependant, que les images de taille
supérieure peuvent ralentir votre page. THE NEW OPTIMAL MAILCHIMP IMAGE SIZES IN 2022 Find below the most optimal image sizes for your Mailchimp emails, content blocks, templates and more. Brought to you by Mau. a Senior Mailchimp marketing specialist at eDigital. Need Mailchimp marketing support? Contact us today. Trending today
> Where to find all your uploaded Mailchimp images Would you like to find out what’s the new Mailchimp optimal image size you should use for the header or background? BEFORE CHOOSING THE NEW OPTIMAL IMAGE SIZES FOR MAILCHIMP Ideally, all images on your Mailchimp emails should be clickable. Images on your Mailchimp emails
provide a more visually engaging way for readers to click through. On mobile displays, images are much easier to tap with a finger than text links. Hot deal > Australia’s cheapest data plan for your phone. Grab it before it ends! USING IMAGE TO REPLACE TEXT ON YOUR MAILCHIMP EMAIL Do not use one single image on your Mailchimp email as
a replacement for text. Using one single image for text can create the below problems or issues: Image-based emails look spammy. Email software providers (Google, Yahoo, Hotmail, etc) may decide to not show the image on the user’s browser. One single image unnecessarily adds weight to the email’s file size, slowing the process of showing the
email on the recipient’s browser. Some tips if you do use image replacement on the text: Try to only replace headings, not large chunks of text. It’s better to stick with .png image file type or other lossless formats. This will keep the text crisp. In the era of retina displays, you have to account for what your images look like on high-definition screens.
The current rule of thumb is that an image needs to be double its original size to maintain its fidelity on an HD screen (your 600 x 600 pixels header image needs to be 1200 x 1200 pixels). [0 Marketers are reading > How to set up Mailchimp social cards THE NEW OPTIMAL MAILCHIMP IMAGE SIZES 2022 When deciding on the best image sizes
for Mailchimp, you should take into account any padding or margin styles in your Mailchimp template. For example, in a template that’s 600 pixels wide that includes 20-pixel padding, a full-width image would only need to be 560 pixels wide. Most MailChimp templates are 600 pixels wide. You may be able to estimate the size of some of the image
blocks, but here’s a handy list of common sizes use in MailChimp templates. PRE-HEADER AREA IMAGE SIZE Pre-header area: 560 pixels MailChimp header image optimal size 5 Learn how to add a Mailchimp popup form to WordPress [] Expert Tip > Use Mailchimp text boxes to overlay text on top of your header image. This way when people see
your email from different screen sizes the text will wrap around nicely. Below you can see how the text on top of the image is actually an editable “text box” on Mailchimp. Even the “Shop Sale” button is editable and it is not part of the image. editable text boxes Mailchimp Body area image size (no sidebar). Body area for 1 column templates (no
sidebar): 560 pixels Background image size. Background images can be used to display a full image behind your campaign content. Remember that background images don’t render in every email client and may appear differently in mobile clients, so it’s important to thoroughly preview and test your campaigns before you send them to your list.
Check out the below table to find out which email clients support background images and then consider whether or not is a great idea to use a background image on your next MailChimp campaign. What’s the new most optimal background image for Mailchimp templates? Use a background image of 560 pixels wide in the body area for 1 column
templates (no sidebar) Social bar - Utility bar image size: 560 pixels Best Mailchimp header image size. MailChimp’s email templates are 600 pixels wide, so it’s best to size your header images with that maximum width in mind. The most optimal header image size is 600 pixels. Body area (with sidebar) image size: 350 pixels. Sidebar image size: 160
pixels Full-width template image: 560 pixels Two-column width image size: 264 pixels Three-column width image size: 164 pixels Four-column width image size: 110 pixels Footer left image size: 370 pixels Footer right image size: 170 pixels [] Popular read > How to add a Mailchimp subscribe form link to an email Uploading the best Mailchimp
image sizes becomes particularly important for promotions you sent out on key dates such as Valentine’s Day, Bicycle Day, Mother’s Day, Father’s Day, Black Friday, End of the Year campaigns, January sales, Earth Day, Refugee Day, etc. As people will get bombarded and distracted with hundreds of email marketing messages during these
celebrations, you should ensure your Mailchimp’s image sizes fit perfect. A quick question for you: Is your Mailchimp marketing generating sales and profit for your business? You can start a successful digital marketing strategy with clear and defined objectives that will make you grow your business. In fact, a well-crafted digital marketing strategy
will: v Free up valuable time for you v Make you produce far less but better quality marketing campaigns content v It will increase sales, profit and brand equity If you believe you have a creative, passionate and curious mind and you are seriously ready to grow your business, I invite you to craft a successful digital marketing strategy today! I
guarantee you will never go back to the same old way you were doing marketing. Most useful > How to find a Mailchimp ID USING IMAGES ON MAILCHIMP TEMPLATES MailChimp templates are designed for a maximum width of 600 pixels. In rare cases, as with Facebook-friendly templates, the maximum width is 500 pixels. MailChimp
templates automatically size your images to fit into the content blocks you choose. Since you can quickly drag and drop images from one block to another, it’s important to pay attention to image sizes and resolution. © Just in > How to contact Mailchimp’s customer support ABOUT THE BEST MAILCHIMP IMAGE SIZES Many smartphones, tablets,
and laptops feature high-definition screens, such as retina displays, that offer a higher ratio of pixels per inch. This means that images may appear fuzzy on these displays. To make sure your images appear clearly on all screens, you can save your web-ready images at double the size needed for the image block you're using in your campaign. Using
the Constrain Image Dimensions By 50% For High-Definition Displays feature under the Settings tab for an image block will automatically resize your images for high-definition screens. This feature is only available for single Image blocks and not for Image Group blocks, Image Card blocks, or when adding an image to a text block. Most email
programs now block all images in your HTML email by default. You’ve probably noticed how you have to right-click on an email or push a button to display them. Design with this in mind—your message should still come across without images. [J[] You will also like > The best Mailchimp Marketing courses - list USING ANIMATED GIF’S ON A
MAILCHIMP EMAIL Animated GIFs can be used to add a bit of life to your emails. They can also be effective at drawing attention to a particular element and even work well as a call-to-action. Best of all, animated GIFs enjoy wide support amongst email providers (neither CSS3 animation nor video is well-supported) making GIFs your best option for
adding animation to email. Note: Outlook 2007/2010/2013 doesn’t support animated GIFs. It does show the first frame of the animation. [] Expert tip: Keep in mind that animated GIFs tend to get very large, so it’s a good idea to keep them simple and use them sparingly. ¥ Most view today > How to add or increase indent on Mailchimp MAILCHIMP
IMAGES COMMON ISSUES - TROUBLESHOOTING If you're having trouble uploading an image to MailChimp’s Content Manager, review these common issues. The image is too large. If your image takes a long time to upload or won’t upload in Mailchimp Content Manager, the file size could be too large. We recommend you use a photo-editing
program to resize your image to 1MB or smaller. A valid image won’t upload or causes an error message. If the image file won’t upload at all or generates an error about file type, double-check that your web browser meets MailChimp’s minimum system requirements. To see if your browser may be the issue, try the upload in another browser like
Firefox or Chrome. If the upload works in the alternate browser, disable add-ons, extensions, and plugins in the original browser, and clear cache and cookies to resolve the issue. The image file name has spaces or special characters. If you use a URL to upload an image from your own server, make sure the file name has no spaces or special
characters. Some email clients won’t display images that contain spaces or special characters in the file name. Remove the space or replace them with dashes (-) or underscores (). The file type is missing. If you use a URL to upload an image from your own server, make sure to include the image’s file extension (.jpg, .gif, .png). Images are blocked.
Security programs will sometimes block the image upload pop-up modal. If you can’t see the MailChimp Content Manager, can’t get an upload to work, and the items listed above aren’t an issue, this is likely the problem. To fix this, contact a system admin and set mailchimp.com as a trusted domain with your internet security program or firewall.
Exclusive > How to fix a Mailchimp email address that hard bounced MAILCHIMP IMAGE DISPLAY ISSUES If your image will upload but won'’t display correctly in inboxes, there are a few things you can do to make sure your subscribers see images correctly. The email client is blocking images. Some email clients block images by default and require
your subscriber to choose to display images. Unfortunately, MailChimp can’t bypass or influence this security feature. Ask your subscribers to add your email address to their address book or safe sender list to increase the chances that their email client will display your images. A resized image looks too blurry. When you resize a large image in
MailChimp’s Photo Editor, it compresses a big chunk of data, which blurs the image as it gets smaller. To help the image display as clearly as possible, resize your image in your preferred photo-editing program before you upload it to the MailChimp Content Manager. Images look blurry or fuzzy on a retina display. Retina displays use a higher ratio
of pixels per inch, which can cause smaller images to appear fuzzy. To make sure your images appear clearly on all screens, use MailChimp’s recommended image sizes described above. Image colours don’t look right. Images need to be formatted as RGB, a colour scheme optimized for web display. Images formatted in CMYK, a colour scheme
optimised for print, won’t always display well on screens. To fix this, save your image in RGB format. Images in text blocks appear stretched on mobile devices. Large images that are copied into a text content block may stretch your layout when viewed on mobile devices. Instead, resize your image, or use one of MailChimp’s mobile-

responsive Image, Image Group, Image Card, or Image + Caption content blocks. Images are sideways or in the wrong orientation. Images taken with smartphones sometimes contain exif data. Exif data specifies the position of the camera when the photo was taken and causes the image to display in its original orientation. Images with exif data
display properly in the MailChimp Campaign Builder but may display incorrectly when campaigns are sent, depending on the browser or email client. Learn how to remove exif data to fix image orientation issues. Images won’t show up correctly in Outlook. Outlook sometimes experiences cache issues. If Outlook won’t download your image, or if it
looks broken, ask your subscriber to reboot their computer to clear Outlook’s cache. Background images don’t show up. We use CSS to add background images to email campaigns, which isn’t supported by all email clients. To find out which email clients support background images, take a look at our Add a Background Image to a Campaign article.
® You will also like > How to change the whole Mailchimp image background colour If images in your campaign don’t display at all, here are a few possible causes. The email client is blocking images. Some email clients block images by default and require your subscriber to choose to display images. Unfortunately, MailChimp can’t bypass or



influence this security feature. Ask your subscribers to add your email address to their address book or safe sender list to increase the chances that their email client will display your images. Image file names don’t use absolute paths. Any image you use in a campaign is hosted on a server and then displayed on the subscriber’s computer when they
open the email. If you code your own templates, always use absolute paths for images in your HTML so the email client can find and display your images. Images are hosted on a hosting or file-sharing site. Don’t host images used in email campaigns on a free file hosting site or free website accounts like Dropbox or Tumblr. These systems often block
outside links to images they host to keep their bandwidth costs down. Instead, host the images on your own server when providing your own HTML for campaigns, or use our Content Manager. Images are hosted on a private, secure server. Make sure the images in your campaign are not being hosted on a secure server that requires a login and
password. 5 Just updated > How to find a Mailchimp list ID Need Mailchimp marketing training? Contact us today. If your campaign images take a long time to load in your subscribers’ inboxes or in test emails, there are a couple of things that could be going on. The image is too large, or the resolution is too high. To reduce the file size and improve
the display, use an image optimizer tool. There are too many large images. If you can, use fewer large images in your campaign. Your campaign includes an extra-large image or image map. It may sound counterintuitive, but if you're using a very large image or image map, break it into smaller images. This can help your campaign load faster. [J[]
Editor’s pick > The best Mailchimp marketing courses - The list Last note: Is your marketing not reaching your sales targets? Stop wasting your money on marketing that is not performing? Find how you can increase your sales with our eCom boost program! ¥ Donate today and support “always free” content! THE NEW OPTIMAL MAILCHIMP

IMAGE SIZES was brought to you by Mau Mau is a certified Facebook, Google Ads, SEO specialist, keynote speaker and one of Australia’s top marketing influencers. Mau offers digital marketing strategy support & training. Mau'‘s premium Digital Marketing Plan & Social Media Plan templates are used by thousands of marketers. Join 5k+
subscribers receiving Mau’s newsletter How to change the time zone on Mailchimp account
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